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THE ART OF 
LIST-BUILDING
Email has come a long way since the Internet first 
launched. What started out as a faster way to send 
personal messages has quickly turned into the most 
effective avenue for sending written communications 
worldwide. And because the inbox has become so 
commonplace, businesses everywhere compete daily 
to slip their information through the virtual mail slot.

As the Internet has evolved, so has the use of email 
marketing. In the beginning, it was an online 
free-for-all; companies would blast mass marketing 
campaigns sending generic messages to as many 
accounts as possible. Since quantity doesn’t always 
translate into quality, this technique didn’t last long. 
Eventually, Internet Service Providers (ISPs) caught on 
to these tactics and spam-blocking filters were born.

Today, these same filters work overtime to 
differentiate the unsolicited junk from the genuine 
goods. With so many businesses vying to get noticed 
(rather than deleted), the evolution has continued; 
spawning the creation of the most important tool for 
any online marketing endeavor: the email list.

http://searchmidmarketsecurity.techtarget.com/definition/spam-filter
https://app.talkfusion.com/public/docs/EmailBestPractices101_EN.pdf


WHAT IS AN EMAIL LIST?
The short answer? An email list (or mailing list) is a compilation of email addresses. 
The better answer? It’s your company’s golden ticket. 

Every time you receive contact information for a current or potential customer, it should be added to an ever-growing online 
database. And, like every other aspect of your business, that list should be nurtured and maintained.

WHY YOUR EMAIL LIST IS IMPORTANT 
If you could market your product or service specifically to people who were already interested, wouldn’t you 
do it? Of course; and that’s the power of the email list. It gets your information—promotions, campaigns, news, events—into 
the hands of the people who matter most: interested buyers. 

Having a viable email list streamlines your marketing efforts and increases the likelihood of recipients taking action. After all, if 
you run a retail store specializing in baby gear, it would make more sense to primarily target new and expectant parents rather 
than college students or retirees..

BEWARE THE BLACKLIST
Once upon a time, it was common for businesses to purchase lists of email addresses from third-parties. Today, that practice 
is not only frowned upon, but is also prohibited by most email senders—including Talk Fusion. There’s just no benefit to 
contacting people who don’t want to hear from you. Misguided strategies like that do more harm than good; they increase 
spam complaints, reduce deliverability, and can even get you and your business blacklisted.

http://www.vieodesign.com/blog/bouncing-emails-what-is-blacklisted/


HOW TO BUILD YOUR EMAIL LIST
There are plenty of simple yet effective ways you can build your 
email list. Here are a few ideas to help you get started:

• START SMALL – Ask your friends and family to sign
up for your mailing list and to refer anyone they know
who may be interested. It’s the easiest (and least
intimidating) way to begin. You can also share your
content through social media. This will spark the interest
of your existing followers and encourage them to share it
with their networks.

• USE SIGN-UP FORMS – Implementing registration
forms on your website is a powerful strategy; it allows
you to gather contact information 24 hours a day with
minimal effort. Part of the world’s first all-in-one Video
Marketing Solution, Talk Fusion’s Sign-up Forms can help
give you a competitive edge. You can schedule video auto
responders to automatically follow up with your potential
customers around the clock, keeping your brand fresh on
their minds.

http://ensign-up-forms.talkfusion.com/en/


• PROVIDE FREEBIES – If you want your 

customers to sign up for your email list, make it 

worth their while. Offer them a discount coupon 

or access to an exclusive group just for registering. 
Providing their information should make them feel 
like a VIP—not like they’re doing you a favor.

• NETWORK – Even as technology progresses, 
there is still something to be said for good
old-fashioned human interaction. Pass out 

coupons in your community, attend conferences, 
join professional groups, host meet-and-greets 

and other events—any opportunity to make an 

impression on potential customers. 

OFF
It will take time, but be patient and continue to cultivate your 

list; eventually, you’ll have a powerful and cost-effective tool 

that can help increase your profits and grow your business.

https://app.talkfusion.com/public/docs/BestTacticsforEmailSalesPromotions_EN.pdf


USING YOUR LIST EFFECTIVELY
As your list grows and becomes stronger, you’ll want to use it 
more and more. However, it’s important to safeguard your email 
list against the dreaded opt-out; after all, one click from an 
annoyed subscriber and the time you devoted to acquiring that 
account becomes fruitless. Don’t worry; there are steps you can 
take to protect your online customer base and keep it thriving.

EASY OPT-IN
In order to add a current or potential customer to your email 
list, you must first obtain their permission. Using a Sign-up Form 
on your website works well since each person is providing you 
with their authorization directly. This online registration form 
should be easy to find (closer to the top of your page is best) so 
your website visitors can access it quickly.

@



DIVIDE AND CONQUER
Customer segmentation is another powerful tool proven to boost engagement and results. Knowing your contacts’ 
demographics can make a big difference in the effectiveness of your communications. Not every message is right for 
every customer; understanding how to cater to the individual will boost your chances of making a lasting impression (and 
a sale).

With Talk Fusion’s Video Email and Video Newsletters, you have the ability to create sub-groups within your contact 
list—be sure to take advantage of this feature! Each group should have its own unique voice, tone, and style—and the 
focus should differ based on their needs and interests. For example, a career school wouldn’t send identical recruitment 
messages to a high school senior and a working single mother; remember—in order to be effective, you must be relevant.

WHAT’S IN IT FOR YOU?
While it’s true that building and maintaining a strong email list takes time and energy, that can be said of all good things. If 
you put in the work and nurture your list, you’ll find yourself with an ever-growing customer database which puts your 
company directly in their sight line. Sending the right content to the right customers at the right time can increase your profits 
and productivity while saving you time and money. Receiving access to an interested buyer’s inbox is more than a green 
light—it’s an invitation to embed your brand into their lifestyle.

https://app.talkfusion.com/public/docs/EmailMarketingBetterwithVideo_EN.pdf
https://app.talkfusion.com/public/docs/WhichComesFirstBrandingorMarketing_EN.pdf
http://enproductvideo-email.talkfusion.com/en/
http://enproductvideo-newsletter.talkfusion.com/en/



